
05/04/25 MNM2STR | University of Reading

MNM2STR

Strategy

View Online

  

     

1

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

2

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

3

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

4

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

5

R. M. Grant, Contemporary strategy analysis: text and cases, Wiley, Chichester, West
Sussex, Ninth edition., 2016.       

     

6

R. M. Grant, Contemporary strategy analysis, Wiley, Chichester, 7th ed., 2010.       

1/7



05/04/25 MNM2STR | University of Reading

     

7

Porter, Michael E., Harvard Business Review, 74, 61–78.       

     

8

H. Mintzberg and ebrary, Inc, Tracking strategies: toward a general theory, Oxford
University Press, Oxford, 2007.       

     

9

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

10

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

11

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

12

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

13

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

14

2/7



05/04/25 MNM2STR | University of Reading

Ronald K. Mitchell, Bradley R. Agle and Donna J. Wood, The Academy of Management
Review, 1997, 22, 853–886.       

     

15

Drucker, Peter F., Harvard Business Review, 72, 95–104.       

     

16

Hamel, Gary and C. K. Prahalad, Harvard Business Review, 67, 63–78.       

     

17

M. Treacy and F. D. Wiersema, The discipline of market leaders: choose your customers,
narrow your focus, dominate your market, Addison-Wesley Pub. Co, Reading, Mass,
[Expanded ed.].       

     

18

Collis, David J and M. G. Rukstad, Harvard Business Review, 2008, 86, 82–90.       

     

19

K. Ohmae, The mind of the strategist, Penguin, London, 1983.       

     

20

The Economist (London).       

     

21

C. Lawton, Wall Street journal. Europe.       

     

22

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,

3/7



05/04/25 MNM2STR | University of Reading

Hoboken, 2nd edition., 2013.       

     

23

R. M. Grant, Contemporary strategy analysis: text and cases, Wiley, Chichester, West
Sussex, Ninth edition., 2016.       

     

24

R. M. Grant, Contemporary strategy analysis, Wiley, Chichester, 7th ed., 2010.       

     

25

D. W. Birchall and G. Tovstiga, Future proofing, Capstone, Oxford, 2002, vol. ExpressExec.  
    

     

26

P. Schwartz, Inevitable surprises: thinking ahead in a time of turbulence, Free Press,
London, 2004.       

     

27

K. Van der Heijden, Sixth sense: accelerating organizational learning with scenarios, Wiley,
Chichester.       

     

28

Collis, David J. and C. A. Montgomery, Harvard Business Review, 2008, 86, 140–150.       

     

29

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

30

4/7



05/04/25 MNM2STR | University of Reading

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

31

N. J. Foss, Resources, firms, and strategies: a reader in the resource-based perspective,
Oxford University Press, Oxford, 1997, vol. Oxford management readers.       

     

32

J. B. Barney, D. N. Clark, and ebrary, Inc, Resource-based theory: creating and sustaining
competitive advantage, Oxford University Press, Oxford, 2007.       

     

33

J. Barney, Journal of Management, 1991, 17, 99–120.       

     

34

J. B. Barney and W. S. Hesterly, Strategic management and competitive advantage:
concepts and cases, Pearson/Prentice Hall, Upper Saddle River, NJ, 2006.       

     

35

R. M. Grant, Contemporary strategy analysis: text and cases, Wiley, Chichester, West
Sussex, Ninth edition., 2016.       

     

36

R. M. Grant, Contemporary strategy analysis, Wiley, Chichester, 7th ed., 2010.       

     

37

D. W. Birchall and G. Tovstiga, Capabilities for strategic advantage: leading through
technical innovation, Palgrave Macmillan, Houndmills, Basingstoke, Hampshire, 2005.       

     

5/7



05/04/25 MNM2STR | University of Reading

38

D. Leonard, Wellsprings of knowledge: building and sustaining the sources of innovation,
Harvard Business School, Boston, Mass, 1998.       

     

39

C. E. Helfat, Dynamic capabilities: understanding strategic change in organizations,
Blackwell, Malden, Mass, 2007.       

     

40

D. J. Teece and ebrary, Inc, Dynamic capabilities and strategic management: organizing for
innovation and growth, Oxford University Press, Oxford, 2009.       

     

41

David J. Teece, Gary Pisano and Amy Shuen, Strategic Management Journal, 1997, 18,
509–533.       

     

42

Kathleen M. Eisenhardt and Jeffrey A. Martin, Strategic Management Journal, 2000, 21,
1105–1121.       

     

43

R. M. Grant, California Management Review, 1991, 33, 114–135.       

     

44

M. E. Porter, Competitive advantage: creating and sustaining superior performance, The
Free Press, New York, 1985.       

     

45

J. Kraaijenbrink, J.-C. Spender and A. J. Groen, Journal of Management, 2010, 36, 349–372.  
    

6/7



05/04/25 MNM2STR | University of Reading

     

46

E. H. Schein, Organizational culture and leadership, Jossey-Bass, San Francisco, 4th ed.,
vol. The Jossey-Bass business&management series.       

     

47

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

48

G. Tovstiga, Strategy in practice: a practitioner’s guide to strategic thinking, Wiley,
Hoboken, 2nd edition., 2013.       

     

49

M. E. Porter, Competitive advantage: creating and sustaining superior performance, The
Free Press, New York, 1985.       

     

50

H. I. Ansoff, E. J. McDonnell and H. I. Ansoff, The new corporate strategy, Wiley, New York,
1988.   

7/7


